Senior CRM, Database Marketing, and Marketing Analytics Professional

Dynamic leadership in the design, development, and profitable management implementation of data driven marketing, sales and CRM solutions involving the full spectrum of strategic and tactical applications. 

Management and hands on experience across solution development, sales, business development, and client service functions in key analytic database marketing / CRM disciplines. B2B and B2C Expertise in:

· Analytics, including predictive modeling, multidimensional segmentation, sales forecasting 

· Marketing and CRM databases and systems for customer lifecycle management, 

· Market Research including attitudinal, behavioral, and syndicated sources

· "State-of-the-applied-art” Analytic, Multi-Channel Marketing Automation/Campaign Management, Database Marketing and CRM technologies, including Unica/Affinium, Siebel, Epiphany, SPSS, SAS, All B2B and B2C Market data types, sources and data hygiene and integration methodologies
Career Accomplishments

· Developed and implemented integrated data strategies, metrics and reporting to monitor and improve business performance for major financial services, travel, retail, and packaged goods companies

· Developed and managed implementation of integrated, model based new product forecasting system that provided Consumer Packaged Goods Marketing and Sales management ROI control of new product efforts from initial concept through rollout through integration of attitudinal, behavioral, and syndicated data 

· Created and launched integrated predictive model based lead/prospect management system that enabled sales force in the first month to achieve sales quota for first time in eight months

· CRM predictive model based tools for an online services provider that increased retention by 27%

· Drove applications of data mining technology to identify drivers of successful ads for major national advertiser

· Built acquisition models combining credit bureau data with geo-demographics to almost triple response rates with no increase in bad debt

· Integrated travel behavior market research data with U.S. Census data to forecast Travel and Hospitality Consumer Market by Leisure and Business segments for next 15 years. To date, forecasts, especially re high end segments are right on!

· Integrated attitudinal segmentation onto customer and prospect databases for major financial services companies to permit targeted, appropriate issue based message targeting that increased response rates by over 300% versus control 

· Analysis of lifetime value changes over time by key segments led to reformulation of acquisition marketing approaches and more effective media mix with over 400% lift for a major cruise line

· Integration of customer satisfaction and behavior data identified drivers of repeat cruise behavior by age/experience segment permitting targeted messaging and 15% + increase in repeat rate

· Set up and managed marketing analytics groups for three start-up organizations

· Managed, grew, and enhanced client service, business development, and analytic departments ranging in size up to 20 direct reports

· Opened Midwest region for data based target marketing company, producing 7 figure results within 2 years

Professional Experience

BI | Digital Marketing, Inc 







2008 to 2009
Senior Strategic Analyst and Member of Agency Steering Committee
Identified, managed, and interpreted integrated analytic customer lifecycle management projects in financial, construction, and internet sectors. Participated on multi-discipline team defining and evaluating multichannel Marketing Automation / Campaign Management tools and integration of information sources into strategic communication/messaging framework for driving customer relationships throughout customer lifecycle stages.

Channing Stowell
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Zurich Insurance







             
2006 to 2008
Marketing Information Director - Commercial Markets Platform 

Identified and managed market research / database marketing / predictive modeling needs across major division. Function as subject matter expert and thought leader on cross functional team transforming this multibillion dollar commercial lines carrier from a passive "wait for the broker" underwriter into a proactive, data driven target marketer.


Matthew Werner Associates LLC, Minneapolis, MN and Philadelphia, PA

2002 to 2006
Chief Analytics Officer and Managing Director

As one of the founders of this firm, focused on the strategic applications of market intelligence, led, in addition to analytic and strategic management duties, both sales and servicing in the Midwest.  Significantly increased clients’ marketing and sales productivity through the application, integration, and operationalization of marketing intelligence into Data Base Marketing and Customer Relationship Management processes. 

Interelate, Minneapolis, MN








2000 to 2002
Vice President Marketing and Analytic Services and Senior Analytics Officer

Held key position on management team to build world-class CRM / database marketing analytics and consulting team for this pre IPO, Analytics Focused Applications Service Provider (ASP).  Employed E.piphany, Unica, and SAS.  Led Interelate’s sales and development teams in analyzing and interpreting data and providing on-going strategic and tactical marketing consulting support and campaign evaluation 

Custom Research Inc., Minneapolis, MN






1998 to 2000
Vice President, Integrated Marketing Technology
Worked as part of Senior Management team of this full service marketing research house in developing and launching a new division to bring database marketing and data mining technology to this Baldrige Quality Award winner’s clients.  Drove revenue to the million-dollar level in first year. Developed pioneering methodology for integration of attitudinal and customer satisfaction data directly onto customer and prospect databases to maximize impact of integrated media – mail, broadcast, narrowcast, print, and the WEB. Initiated and launched national seminar selling series: “Database Marketing 101” for CRI’s clients/prospects.

Yankelovich Partners, Fairfield, CT






1996 to 1998
Senior Vice President, Group Practice Director, AIM Marketing Division

Developed client relationships, designed and implemented database marketing projects and systems for a broad spectrum of clients. Built department of five professionals.
R.R. Donnelley & Sons, Chicago, IL






1992 to 1996
Director, Database Marketing Services

Managed team in the delivery of database marketing technologies to customers of the then nation’s largest commercial printer.  Delivered 7 figure sales results. Designed and implemented single source solutions combining targeted marketing communications, CRM strategies, database design and management, list enhancement, predictive modeling, fulfillment and response management. Sold, designed, and implemented projects for clients in the financial services, healthcare, tele-communications, retailing, catalogue, and computer/electronics sectors. 


Dun & Bradstreet Corporation, Chicago, IL





1988 to 1992

Vice President/General Manager, Donnelley Marketing Information Services (DMIS), Lombard, IL


Directed the Midwest Region staff of fourteen in the sales and delivery of database marketing applications for clients in Consumer Packaged Goods, financial services, health care, retail, and direct marketing industries. Built region from $2.5 million to $3.5 million revenue.

Senior Consultant to AC Nielsen Corporation







Initiated and operated this consultancy focusing on database marketing technologies including analysis, interpretation, and implementation of multidimensional segmentation (behavioral, attitudinal, geo-demographic), micro marketing. 

Education

BS, and graduate work, Massachusetts Institute of Technology, Sloan School, Cambridge, Massachusetts – focus on Marketing information Systems, minor in Chemical Engineering

---  ADDENDUM  ---

Publications and Public Speaking

· “Planning for Data Processing” (a chapter in The Handbook of Market Research)
· Assorted articles in Advertising Age and various professional journals

· “Beyond Segmentation – Integrating Market Research and Database Marketing,” presentation at National Center for Database Marketing(NCDM), Chicago, Illinois, July, 1999

· “Predictive Models in Telemarketing,” Presentation to Direct Marketing Association, New Orleans, Louisiana, February, 1996 and DMA Telemarketing Conference, Orlando, Florida, July,1996

· “Extending Market Research and Customer Satisfaction Survey Data to Your Customer Database Without Having to Interview Everyone,” presentation to be delivered to NCDM, Las Vegas, Nevada, July, 2000

· Recommended Speaker for American Marketing Association, 1980-1990
Detailed Client Experience by sector

Financial services : US Bank, Zurich Financial Services, GMAC, Morningstar, Citicorp, Allstate, Everen Securities,  Fidelity Investments, First Union, American Express, Amoco, Visa, AIG, Discover Card, Charles Schwab, State Farm Insurance, First Chicago, Bank of America, Wells Fargo
Retail/Catalog: Sears, Marshall Field, HOM Furniture, Kmart, Wannamaker, Nieman Marcus, Carson Pirie & Scott, Federated Department Stores, Safeway, Jewel-Osco,  Circuit City, CompUSA, Mid-West Micro,

Healthcare : Bristol Myers Squibb, Pharmacia & Upjohn, Hoechst Marion Roussel, PharmaTech, Hoffmann LaRoche/Roche Pharmaceuticals, Priority Health, Walgreen, Johnson & Johnson, Guidant, Blue Cross/Blue Shield.

Consumer Packaged Goods: Coca Cola, Kraft, Pillsbury, Procter & Gamble, General Mills, General Foods, Sara Lee, ConAgra, Frito Lay, Keebler, Heinz, Johnson Wax, Campbell Soup, Nabisco, Del Monte Foods, Nielsen. IRI, Spectra, Market Metrics, NPD

Computer/electronics: National Semiconductor, Hitachi America, Prodigy, Infotel, CompuServ, Hewlett Packard, MidWest Micro, various OEM’s, retailers, and direct marketers.

Travel market: Holland American Cruise Line, Disney Vacation Club, United Airlines, Vail Resorts, Amoco Motor Club, Holiday Inn, International Cruise Lines, Westin Hotels, Hertz, American Express Travel Services, Seven Seas Cruise Line, 

Telecom: Comcast, Ameritech, AT&T, Westinghouse Cable, 360 Communications, Nynex, Bell Atlantic

Utilities: Consolidated Edison, Florida Power & Light, Gulf States Utilities, TXU,  Electrabel 

Other sectors:  Caterpillar, XPEDX, Prodigy, College Marketing Information Systems, College and Applied Marketing Technologies, Buick Division General Motors, Mercedes Benz, Chicagoland Chevrolet Dealers, Domino’s, A. C. Nielsen, Dun & Bradstreet, Chicago Tribune, Marketing Corporation of America, Allen Edmonds, and a number of other marketers and their Advertising Agencies

