E-mail:

DUBAI

CAREER OBJECTIVE
Seeking a position as a Research Analyst where I may use my analytical skills towards the advancement
of the organization and my own.

KEY EXPERTISE
¢ Organization/planning. e Team building and motivation.
e Working on SAP based Software’s e Customer retention and growth.
e Working on SAS based Software’s

SUMMARY OF EDUCATION QUALIFICATIONS

College/ University Course Specialization % Graduated
In
SAS India Ltd Predictive & Analytical | Predictive & Analytical | 75.43 | December
Model Model % 2009
SAS India Ltd Base Programming SAS | Base Programming 71.43 July 2009
9 %
SIESCOMS/ AICTE MBA Marketing 72% April 2008
Welingkar Institute of Diploma Adpvertising and PR 70% June 2006

Management Development
and Research

Ramnarain Ruia College of | BA Economics & Statistics 63% May 2005
Arts and Science/ Mumbai
University
Dubai Modern High School, | ISC/Delhi Board Pure Science 68% May 2002
Dubai
Dubai Modern High School, | ISCE/ Delhi Board Pure Science 73% May 2000
Dubai
IT SKILLS

e MS Excel e SAS Enterprise Guide

e MS Word e SAS Enterprise Miner

e MS PowerPoint ¢ SAS Base Programming

e MS Outlook e SAP Citrix




PROFESSIONAL EXPERIENCE

At SADIA S.A : 4 months (June 2008 to October 2008)
Pre sales Operation Executive

Profile: Customer service, consolidating Orders for the Middle East and Inserting of contracts for

placement of order with HQ-Brazil. Follow-up of the order placement process. Meeting customer

requirements and providing them with various reports on a timely basis. Improving the present Sales

and Operations process. Worked with SAP systems.

At A C Nielsen Amer, Sharjah, UAE : 2 months (May 2007 to June 2007)

Summer Internship

Project Title: A Study of Consumer Behavior in The Banking Sector

Profile: An Observational study of the consumer behavior in the banking sector in UAE, an adaptation on

the research methodology used by Paco Underhill in his book “WHY WE BUY”, applied to the

banking sector.

Institute
Ramnarain Ruia

College,

Mumbai

Ramnarain Ruia
College, Mumbai

Welingkar
Institute of
Management
Development and
Research

Welingkar
Institute of
Management

PROJECTS UNDERTAKEN
Project Title Project Profile
Investment and An analysis of the financial

Portfolio Management

-ITC

Venture Capital and
IDBI

Advertising Plan for a
New Adventure Sports
company

New Ad Campaign for
Revlon Shampoo and
Conditioner

statements and stock value

of the company (ITC).

A ground level study of
India’s venture capital market
and IDBI’s contribution to

the venture capital market
An Advertising plan for a
new adventure sports
company, with a strong
inclination on the creative
profile.

A new Ad campaign for

Revlon Flex Shampoo and

Duration
6 months

(June 2004 - Jan 2005)

6 months

(June 2004 - Jan 2005)

6 months

(Jan 2006 — July 2006)

6 months

(Jan 2006 — July 2006)




Development and conditioner, with new print

Research ads, and ideas for TVCs.
SIESCOMS Business Plan For M- A A business plan for a start-up 2 months
R
estaurant restaurant, based in Mumbeai, (Feb 2008 - March
India 2008)
Hobbies

¢ Playing games like Badminton.
e Reading Biographical and Fiction Novels.

References
Available upon request
I hereby affirm that all the information in this document is accurate and true to the best of my knowledge.
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