Vincent Granville, Ph.D.

vincentg@datashaping.com (425-837-4767) 
	Data Mining Statistician / Scientist, Ph.D.
	


	SUMMARY
	Ten years of statistical modeling and data analysis in business intelligence and fraud   detection (credit cards, web analytics, market research). Post-doc at Cambridge University. Finalist at the Wharton School Business Plan Competition.  Skills: SAS, SQL, Perl, C, Windows, UNIX, HTTP, Sybase, Excel, decision trees, hybrid models.

	
	

	EXPERIENCE
	01/2007 – present
	Data Shaping Network
	Issaquah, Washington

	
	Founder and Principal

Largest network for analytic professionals, includes profitable Web 2.0 social network AnalyticBridge (1500+ members), with increasing revenues generated by online advertising (job ads). Sales, marketing, partnerships, advertising campaigns and keyword optimization.  


	
	08/2005 – 05/2008
	Authenticlick.net
	Issaquah, Washington

	
	Chief Science Officer

	
	Prototyping automated bidding and click scoring solutions for search engines, ad networks and advertisers. Design of Experiment. Score standardization. IP blacklist design and management. Patent-pending statistical technologies. Supported Sales and Production team. Presented at Ad-Tech and the American Statistical Association conferences. Helped win several deals against large competitors. Identified major botnet.


	
	01/2005 - 05/2006
	InfoSpace
	Bellevue, WA

	
	Fraud Detection Statistician

	
	Click and impression fraud detection. Search engine analytics, text mining and information retrieval: taxonomy optimization, query intelligence, query correlations, web crawler technology. Mobile search analytics. Processing very large datasets.


	
	05/2002 – 12/2004
	Data Shaping Solutions
	California / Washington

	
	Data Mining Statistician and Consultant

	
	Credit card fraud detection in real time (Visa, 14 months). Online user behavior analysis (Wells Fargo, 6 months). A/B testing with LowerMyBills.com. Statistical litigation. Automated copyright infringement detection. Web robot technology. Click fraud detection (InfoSpace and several other clients). Wrote the first “click fraud white paper”, sold to large internet companies. 


	
	10/2000 - 05/2002
	CNET Networks
	San Francisco, California

	
	Senior Statistician

	
	Market Research Group. Advertising performance and user retention, cost of user acquisition, user attrition. Selection of best metrics to measure company performance. Elasticity study to determine optimum pricing. Supervised a small team of researchers in the production of quarterly reports for market analysts. Solved the reach and frequency problem in online advertising.


	
	06/1997 - 10/2000
	NBC Internet
	San Francisco, California & Bridgewater, New Jersey

	
	Research Manager

	
	Return on investment analysis. Saved the company $1,000,000 a month - in collaboration with the GE auditing team - by improving inventory forecasting methods. User retention analysis (Markov Chain model), customer profiling. Advertising mix optimization. Data mining, traffic modeling. Quality assurance: designed a system of email alerts for product managers, interfacing SAS, Perl, SQL and Unix shells.


	
	7/1996 - 6/1997
	National Institute of Statistical Sciences
	Research Triangle Park, NC 

	
	Research Fellow

	
	Research in environmental statistics, Bayesian modeling, Markov Chains Monte Carlo methods, Gibbs sampler, Time Series, Cluster Analysis.


	EDUCATION
	9/1983 – 12/1993
	University Notre-Dame
	Namur, Belgium

	
	Ph.D. in Statistics Summa cum laude, Thesis: Bayesian Filtering of Digital Images.
Publications in Journal Royal Statistical Society, Series B, Journal of Number Theory, IEEE Pattern Analysis & Machine Intelligence. Invited speaker at Duke, Imperial College, ISU.


